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A. Introduction 

1. Basic principles 

The International Luge Federation (FIL) is recognized by the International Olympic Committee 
(IOC) as the highest authority in all questions which concern the sport of luge, including 
advertising at FIL competitions.  

The FIL Sponsor Guide is based on the International Luge Regulations IRO (2020 edition) 
and on the book of requirements for event organizers. These contain regulations for an 
orderly staging of all competitions of the sport of luge on artificial tracks including international 
championships and international FIL competitions. In addition, the FIL Sponsor Guide is 
based on agreements concluded between the FIL and its partners and agencies.  

2. Goals  

The FIL Sponsor Guide was created in order to combine rules regarding advertising rights and 
opportunities at FIL Events on artificial track in one document and present them clearly and, 
where appropriate, graphically.  

The FIL Sponsor Guide is supposed to serve as reference book for persons and bodies 
involved in advertising in the environment of FIL events. 

Besides this, the FIL Sponsor Guide is intended to ensure smooth implementation of existing 
advertising opportunities and contribute to a uniform appearance of FIL events.  

3. Scope 

All regulations are valid for both athletes and officials in the environment of FIL competitions 
on artificial track. The FIL Sponsor Guide is valid for the 2021/2022 season and beyond, 
unless other information is given.  

4. General rules 

Provided there are no stricter national laws, the following advertising is prohibited: 

1. On the athlete and sled: advertising for tobacco, illegal drugs or alcohol. 
 Exception: advertising for non-alcoholic beer and, regarding athletes of age (18), 
 advertising for products with an alcohol percentage of less than 10 %. 

2. At the sports venue and on bibs: advertising for tobacco, illegal drugs or products with an 
 alcohol percentage of more than 10 %. The FIL Executive Board can allow an exception 
 of this prohibition following a request from the event organizer or the venue operator. 

3. Advertising conveying religious, racial or any other discrimination.  

5. Measuring procedure  

A rectangle is used to calculate the size of the advertising surface. The width and height of 
the trademark determine the sides of the rectangle.  

If the trademark is integrated within an area of different color, the total area of the different 
color is to be measured.  

6. Approval of advertising surfaces 

With regard to the advertising surfaces available to the National Federations (NFs), the layout 
of all advertising in its original shape, size, and color has to be submitted electronically to the 
Technical Director for inspection and approval by August 31 of each sport year. In case of 
timely submission and compliance with the rules, written approval is issued.  
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7. implementation monitoring 

In cooperation with the marketing agencies involved, the organizing committee and the race 
direction, the FIL Sport Director monitors the compliance with the regulations at the 
competition venue. The FIL Sport Director is responsible for the removal or defacing of 
incorrect advertising before the beginning of the event.  

National Federations (NFs) are responsible for compliance with the rules regarding 
advertising opportunities available to them. 
At FIL competitions, the Technical Delegates are authorized to initiate inspections of the 
advertising surfaces any time. 

The FIL Presidium has the right to authorize exceptions to the FIL Sponsor Guide on a case 
by case basis for justified reasons. In individual justified cases, the FIL Sport Director is 
entitled to decide on exceptions to the regulations of the FIL Sponsor Guide at the competition 
venue. 
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B. Individual Advertising Rights 

1. Title rights 

Below the correct denominations of events and event series in the 2021/2022 season are 
listed.  

These denominations have to be used as spelled below in every written content regarding the 
event, for example advertising, press releases and conferences, program leaflets or on the 
internet.  

1.1 Championships 

European Championships in St. Moritz/SUI: 

„53rd FIL European Championships“  

„53rd FIL Luge European Championships“  

Junior World Championships in Winterberg/GER: 

37th  FIL Junior World Championships  

37th FIL Luge Junior World Championships 

Junior European Championships in Bludenz/AUT: 

43rd FIL Junior European Championships  

43rd FIL Luge Junior European Championships   

1.2 World Cups 

„EBERSPÄCHER World Cup“ or „EBERSPÄCHER Luge World Cup“ or 
„xth EBERSPÄCHER World Cup 2021/2022 (e.g. 1st EBERSPÄCHER World Cup 
2021/2022)“ or1 
„x

th
 EBERSPÄCHER Luge World Cup 2021/2022  

 (e.g. 1st EBERSPÄCHER Luge World Cup 2021/2022)“ 1 

1.3 Team Relays 

1.3.1 Team Relays at FIL Championships 

 „Team Relay World Championships“ or 
 „Team Relay [continental] Championships“ 

1.3.2 Team Relay World Cups  

„EBERSPÄCHER Team Relay World Cup presented by BMW“  
„xth EBERSPÄCHER Team Relay World Cup 2021/2022 presented by BMW“ 1 

1.4 Sprint World Cups 

„BMW Sprint World Cup” or “xth BMW Sprint World Cup 2021/2022“ 1 

1.5 Junior World Cups 

„Junior World Cup“ or „Junior Luge World Cup“ or 
„xth Junior World Cup 2021/2022 (e.g. 1st Junior World Cup 2021/2022)“ 1 or 
„xth Junior Luge World Cup 2021/2022 (e.g. 1st Junior Luge World Cup 2021/2022)“ 1 

1 
Numbering corresponds to numbering in the 2021/2022 FIL events schedule 
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2. Internet 

 2.1 FIL Website 

2.1.1 Banner 

Logo identification of the FIL main sponsors in the banner of the official website of 
the International Luge Federation (FIL)  
www.fil-luge.org. 

Alternating appearance of the FIL’s three main 
sponsors’ logos with links to their companies: 

- J. Eberspächer GmbH & Co. KG 
- Hargassner Ges mbH 
- Bayerische Motoren Werke  
 Aktiengesellschaft (BMW AG)  
 

2.1.2 About FIL  

Short information with logo presence on www.fil-luge.org in the section „About FIL“ 
→ „Partners & Sponsors“ with a link to each company: 

Three main sponsors of the FIL: Partners of the FIL: 
- J. Eberspächer GmbH & Co. KG - SEIZ  
- Hargassner Ges mbH   - UVEX WINTER HOLDING GmbH & Co. KG 
- Bayerische Motoren Werke  - Swiss Timing 
  Aktiengesellschaft (BMW AG)  - Joska Bodenmais 
      - GTS sports adventures    

 

 

 

 

 

 

 

 

 

 

 
2.2 Websites of Organizing Committees 

Organizing Committees are encouraged to set up a web presence for their own event. 
The FIL logo with a link to the official FIL website www.fil-luge.org is to be incorporated in 
the event website. In addition, the logos of the main event sponsors with links to their 
companies are to be included in the website. The main sponsors must be clearly 
recognizable and stand out from the other partners. Appearance and content of the 
linkage are to be coordinated with the FIL.  
 

Figure: banner ad on FIL Website 

Figure: FIL website/main sponsors of the FIL Figure: FIL website/partners of the FIL 
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3. TV 

 3.1 Insert 

On-screen logo identification as insert sponsor in television coverage of all FIL events. An 
insert sponsor may use the title „Official data and timing partner of the FIL“. The 
exclusivity of the FIL main sponsors must be respected.  

The following principles of the European Broadcasting Union (EBU) apply: 

- Authorization only for companies which supply either the equipment used (hardware) 
and/or the service (software) 

- Logo display solely at the same time as the appearance on-screen of timing and/or data 
processing information 

- Visual display only – no audio (voice over, music or audio effects) at all 

- Logo display may not contain any reference to an online domain or address 

- Timing: Logo display only at the same time as the appearance on screen of an athlete’s 
running time 

- Data: Logo display only at the same time as the appearance on screen of data provided 
by the data processing company 

- Size (letters incl. any frame thereof): must not exceed the simultaneous broadcast 
display of data (names, times) 

- Position: in the center at the bottom of the screen, below the data display 

- Logo display by zooming in and out – no movement across the screen permitted 

- Maximum number of television lines for logo display: 12 (24/2) in 625 lines standard 

- Identification by the company’s usual trading name (logo respectively) and – if requested 
– either the words “timing“ (for timing), “computer“ or “data“ (for data processing) or a 
generic pictogram (clock for timing, computer for data) 

- Duration of logo displays: a total of 60 seconds per broadcast hour (e.g. 20x 3 seconds) 

If no insert sponsor is found for the entire 2021/2022 season, insert sponsorships for 
individual events are possible in agreement between event organizer and FIL and in 
accordance with the above mentioned specifications. 
 
The insert sponsor must be approved and confirmed by the agency SportA through the 
FIL.   
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Figures: TV Insert 

Insert sponsor 

Insert sponsor 
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4. Printed Matter 

 4.1 General specifications on the use of main sponsor logos 

  4.1.1 Eberspächer 

 
 

 

  4.1.2 Hargassner 

    

 

 

 

 

  4.1.3 BMW 

Unless advised differently, the BMW “propeller” logo is used for all purposes.  
 

 

 

Figure: Eberspächer logo 

Figure: BMW „propeller“ logo 

Figure: Hargassner logo 
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4.2 Posters 

  4.2.1 Eberspächer World Cups, Eberspächer Team Relay World Cups   
   presented by BMW, BMW Sprint World Cups 

The FIL provides design templates, which are amended by the event organizer with 

information regarding their event and with a photo. Additional amendments are not 

permissible. There are two templates (with/without schedule), which can be chosen 

by the event organizer depending on the intended use.  

Figure: Poster with schedule, example World Cup with Team Relay 
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Figure: Poster without schedule, example World Cup with Sprint 

Shortguide: 

The templates come with a shortguide, which contains the specifications regarding 

the use of the design templates.  
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- Exceptions can be granted for oversize posters (e.g. road signs)  

- All posters must be sent to the following recipients for release prior to printing: 

 - Agency RGS Sportmarketing, Rudolf Größwang jun. (info@rgs-marketing.de) 
 - Agency infront, Stefan Krause (stefan-sebastian.krause@infrontsports.com)  
Please allow for approx. three working days for the release.  

For printings based on the design templates, approval by the FIL is not 
required prior to printing. 

4.2.2 Championships 

On the basis of 4.2.1 the following applies:  

- FIL Logo 

The logo must be included in the same size as the logo of the event organizer 

(minimum size of main sponsor logos) 

- Venue 

Must not be larger than the event title 

- Main sponsor strip 

- Fixed position at page bottom 

- Min. 1/10 of total poster surface 

- Four main sponsor logos have the same height 

- Allow 1/4 of the page width for each logo 

- Official suppliers 

- Fixed position at the bottom right edge of the poster. 

- Maximum number of logos: 8. 

- The size of a supplier logo must not exceed 50% of the size of a main sponsor 

logo. 

- The branch exclusivity of the main sponsors must be respected.  

4.2.3 Junior World Championships, Junior World Cups, other FIL competitions 

The logo of the FIL is to be incorporated in the same size as the logo of the event 
organizer and at least as large as main sponsor logos 

4.3 Program leaflets, flyers 

4.3.1 Eberspächer World Cups, Eberspächer Team Relay World Cups 
 presented by BMW, BMW Sprint World Cups: 

The design templates for the posters (4.2.1) and the specifications of the shortguide 
also have to be used for the title pages of program booklets and flyers. For this 
purpose, the templates may be amended by the event organizer with information 
regarding their event and with a photo, and adjusted to the required format. 

A maximum of altogether 8 logos of the event organizer‘s partners (suppliers) may 
appear on the front and back page. The following restrictions apply:  
- On the title page, the logos may only be placed in the designated area on the right 
bottom edge. 
- The size of a supplier logo must not exceed 50% of the size of a main sponsor 
logo. 
- The branch exclusivity of the main sponsors must be respected. 

The three main sponsors of the FIL are allocated one full page (4 color) each in the 
program leaflet of each event. The event organizer will receive the artwork for this 
page including up-to-date sponsor logos from the marketing agencies RGS 
Sportmarketing and Infront Sports & Media AG at the latest eight weeks before the 
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event. 

In order to ensure that the artwork can be sent within this time limit, event organizers 
must inform the agencies on the specifications for the advertisement at least ten 
weeks before the competition.  

Start times of individual runs must be listed for the competition schedule: 
Example for correct information:  
January 10, 2015, 10:00 a.m. 1st run doubles, 11:30 a.m. 2nd run doubles 
Example for incomplete information: 
January 10, 2015, 10:00 a.m. doubles 
 
All program leaflets must be sent to the following recipients for release prior to 
printing: 
 - Agency RGS Sportmarketing, Rudolf Größwang jun. (info@rgs-marketing.de) 
 - Agency infront, Stefan Krause (stefan-sebastian.krause@infrontsports.com)  
Please allow for approx. three working days for the release.  

For printings based on the design templates, approval by the FIL is not 
required prior to printing. 

4.3.2 Championships, Junior World Cups, other FIL competitions 

General standards regarding the involvement of sponsors do not exist as individual 
contracts are concluded between FIL and event organizers. 

4.4 Other printed matter 

4.4.1 Eberspächer World Cups, Eberspächer Team Relay World Cups 
 presented by BMW, BMW Sprint World Cups: 

If suitable, the design templates for the posters (4.2.1) and the specifications of the 
shortguide also have to be used for any other printings. For this purpose, they may 
be amended by the event organizer with information regarding their event and with a 
photo, and adjusted to the required format. 

Should the design templates (4.2.1) not be suitable for other printed matter for 

comprehensible reasons, the following applies: 

- The logos of the FIL and the FIL’s main sponsors must appear in their original 

colors and in the same size as the logo of the event organizer’s sponsor (four main 

sponsor logos must have the same height; allow 1/4 of the page width for each logo) 

- Official suppliers: Altogether a total of 8 logos on the front and back page; 

maximum size of each logo 50% of the size of a main sponsor logo; the branch 

exclusivity of main sponsors must be respected)  

Printings that are not based on the design templates (4.2.1) must be sent to the 
following recipients for release prior to printing: 
 - Agency RGS Sportmarketing, Rudolf Größwang jun. (info@rgs-marketing.de) 
 - Agency infront, Stefan Krause (stefan-sebastian.krause@infrontsports.com 
 - FIL, Babett Wegscheider (wegscheider@fil-luge.org) 

Please allow for approx. three working days for the release.  

4.4.2 Championships, Junior World Cups, other FIL competitions  

General standards regarding the involvement of sponsors do not exist as individual 
contracts are concluded between FIL and event organizers. 
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4.5 Accreditations 

4.5.1 Eberspächer World Cups, Eberspächer Team Relay World Cups 
 presented by BMW, BMW Sprint World Cups 

The FIL issues annual accreditations, which are valid for all EBERSPÄCHER World 
Cups, EBERSPÄCHER Team Relay World Cups presented by BMW and BMW 
Sprint World Cups (logo identification of the three main sponsors of the FIL).  

Should event organizers issue accreditations for access to their individual events, 
the logos of the FIL and of the three FIL main sponsors must be placed on the 
accreditation cards in the same size as the logo of the event organizer‘s sponsor.   

Annual FIL accreditations including VIP accreditations must be accepted by event 
organizers in any case.  

The data contained in the accreditations (names, access areas, etc.) are also 
displayed in the form of a barcode. If desired these can be used by the event 
organizers for access control and evaluation. In this case, event organizers are 
responsible for the handling and acquisition of the required technical equipment 
including the related costs.  

Due to the Covid 19 pandemic, a special regulation applies in the 2021/2022 

season, about which we will inform you separately.  

 

Figure: 2021/2022 accreditation cards  
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4.5.2 Championships 

The annual FIL accreditations specified under item 4.5.1 are not valid for FIL 
championships.  

Event organizers are responsible for accreditations at their events. The arrangement 
of access areas should follow the system of FIL annual accreditations (compare 
4.5.1). The FIL logo is to be included in the same size as the logo of the main 
sponsors.   

Event organizers provide accreditations including VIP accreditations of the highest 
category to the FIL. Should the number of VIP accreditations exceed  the limit 
agreed between FIL and event organizer, the FIL will come up for the cost of 
additional accreditations.  

4.5.3 Junior World Championships, Junior World Cups, other FIL competitions 

Event organizers decide whether an accreditation system is required for their 
individual event.   

If accreditations are issued, the arrangement of access areas should follow the 
system of FIL annual accreditations. The FIL logo must appear on accreditation 
cards.   
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4.6 Start and result lists 

4.6.1 Start lists 

 

Figure: sample start list EBERSPÄCHER World Cup Figure: sample start list EBERSPÄCHER Team 

Relay World Cup presented by BMW 

 

Orga-

nizer 

EBERSPÄCHER Luge World Cup 2021/2022 

place/time  

EBERSPÄCHER Team Relay World Cup 2021/2022

 presented by BMW 

 place/time 
Orga-

nizer 

Ausrichter Ausrichter 
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4.6.2 Result lists 

 

Figure: sample result list EBERSPÄCHER World 

Cup 

Figure: sample result list EBERSPÄCHER Team 

Relay World Cup presented by BMW 

 

EBERSPÄCHER Luge World Cup 2021/2022 

place/time  

EBERSPÄCHER Team Relay World Cup 2021/2022 

 presented by  BMW 

 place/time 

Orga-

nizer 
Orga-

nizer 

Ausrichter Ausrichter 
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5. Athletes 

5.1 Race clothing and other clothing worn at the field of play 

National Federations (NFs) own the rights regarding advertising on 
the race clothing of their athletes.  

These rights may be exercised within the specifications set by the 
FIL:  

Articles of clothing may carry manufacturers’ identifications and/or 
trademarks of other sponsors. The total space of the trademarks 
together on the clothing (except head coverings, gloves and shoes) 
of one person shall not exceed 800 cm². The complete surface can 
be divided into 13 parts at the most. The complete surface of a 
single part may not exceed 200 cm². Trademarks of the same 
sponsor may not appear one above the other or one beside the 
other. The markings on the clothing will be measured when the 
clothing is not worn. The respective NF is responsible for 
maintaining the advertising regulations. 
 
Graphic designs for a manufacturer identification (notwithstanding 
of its status as a registered trademark) are not included in the 
measurement of the allowed advertising space.  

In addition to this space, the application of an emblem of a national 
military organization, a comparable national institution or supporting 
organization for sport is permitted on the racing 
suit and the thermal wear of an athlete. The 
emblem may be applied by sewing or printing. 

It is required that the athlete is a member of this 
military organization, a national institution or 
supporting organization for sport. 

The maximum size of the emblem is 30 cm². 

 

5.2 FIL safety helmets 

Athletes’ safety helmets may display two trademarks of the manufacturer (uvex) with a 
maximum size of 15 cm², one each side, placed over the ears. 

The FIL owns an advertising space on the front of the helmets (70 cm²). The right to use 
this space has been transferred to NFs through the 2021/2022 season. When using this 
advertising space, National Federations have to respect the branch exclusivity of the FIL 
main sponsors.  

It is permitted to wear a national emblem on the helmet (max. 30 cm²) and also the name 
of the athlete (maximum twice, height of the writing maximum each 15 mm) at the back of 
the helmet without obstructing the other advertising spaces.  

The space for a national emblem may be split into a national emblem and the emblem of 
national military organization, a comparable national institution or supporting organization 
for sport if the athlete is a member of this organization or institution. 

 

 

 

Figure: example of 

advertising on race suit 

Total space: max. 800 cm² 

Max. 13 parts 

Max. surface of a single part: 200 cm² 
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5.3 Visor 

The visor straps provided by the company uvex must be worn at all FIL competitions.  
 

5.4 Caps, headbands, other headgear 

Caps,  headbands,  and  other  headgear  may  each  have one trademark of max. 60 sq 
cm in the middle of the frontside and on both sides one trademark of the manufacturer 
(max. 15 sq cm per side) and one trademark of another sponsor (max. 15 sq cm per side). 
The distance between the two trademarks must be at least 5 mm.  

 
 

  
 
 
 
 
 
 
 
 
 
 
 
 

5.5 Start numbers 

The start number bibs supplied by the FIL must be worn in the competition as well as in 
training.  

Below the number, the name of the venue (city) is printed in 2cm high letters. No 
additional information such as name or logotype of the region must be included in addition 
to the name of the city.  
 
 
 
 

Figures: examples advertising on helmet 

Manufacturer trademark (uvex) 

(15 cm²) on each side 

National emblem 

(max. 30 cm²) 

Name of athlete 

(max. 2 times, 

letters max. 15 mm high) 

Advertising space 

Max. 70 cm² 

Figure: example advertising on hat Figure: example advertising on head band 

athlete 

athlete 

1 trademark at the front 

(max. 60 cm²)  

1 manufacturer trademark and  

1 sponsor on each side 

(max. 15 cm² each) 
 5 mm 

 5 mm 

 5 mm 
 5 mm 
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5.6 Race shoes 

Every athlete participating in a FIL competition is required to wear the luge shoes 
approved by the FIL. These may not be modified. 

The advertising surface on the luge shoes may only be used by the FIL.  

 
 

 

 

 

 

 

5.7 Gloves 

Gloves may only show one manufacturer’s trademark on each glove. The marking can be 
divided into two parts. The total surface of the commercial marking per 
glove is limited to 15 cm². 

 

 

Figures: sketch race shoes 

Max. 1 trademark of manufacturer on 

each glove divided into max. 2 parts. 

Max. 15 cm² total space per glove 

Figures: Examples advertising on gloves 

Figure: Example start number 

EBERSPÄCHER World Cup 
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5.8 Sled 

On the entire sled, in addition to the manufacturer's trademark, a maximum of six 
commercial markings may be displayed. A maximum of three of these trademarks may be 
placed on the bottom of the sled. The size of the advertising surface on the bottom of the 
sled may not exceed 1000 cm². 
 

Bottom of the sled:  

Max. 3 trademarks 

Total surface on sled: 

max. 1000 cm² 

1 manufacturer‘s trademark plus 

max.6 additional trademarks.  
Max. 3 of these  trademarks 

on the bottom of the sled. 

Figure: example advertising on bottom of sled 

Figure: example advertising on sled 
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6. Officials 

The FIL has signed a supplier contract with a clothing partner. According to this contract, 
officials assigned to FIL events have to wear the clothes supplied by this company during 
training and during the entire event including ceremonies as well as during marketing and 
public relations activities.  

7. Track  

7.1 Naming rights 

Agreements regarding naming rights for a venue must be approved by the FIL. 
In particular, the FIL reserves the right to not use the name for FIL competitions. 

7.2 Advertising boards 

7.2.1 Championships 

The use of advertising space available at the track follows individual contracts be-
tween the FIL and each event organizer.  

7.2.2 EBERSPÄCHER World Cups 

The advertising space at the track is used by the four main sponsors according to 
the following pattern: 
25 % EBERSPÄCHER 
25 % Hargassner 
25 % BMW 
25 % Event organizer‘s sponsor 

7.2.3 EBERSPÄCHER Team Relay World Cups presented by BMW 

The advertising space at the track is used by the four main sponsors according to 
the following pattern: 
25 % EBERSPÄCHER 
25 % Hargassner 
25 % BMW 
25 % Event organizer‘s sponsor 

The advertising surface at the start gate is used according to the following pattern:  
50 % BMW 
25 % EBERSPÄCHER 
25 % Event organizer‘s sponsor 

The FIL logo appears on the touch pad at the finish, on which there is no advertising. 

7.2.4 BMW Sprint World Cups 

The advertising space at the track is used by the four main sponsors according to 
the following pattern: 
25 % EBERSPÄCHER 
25 % Hargassner 
25 % BMW 
25 % Event organizer‘s sponsor 

7.2.5 Junior World Cups, other FIL competitions 

The advertising space can be marketed at the discretion of each event organizer. 

7.2.6 Sizes 

All advertising boards must correspond to one of the following sizes:  
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Figure: sizes of advertising boards 

Advertising board  

300 x 100 cm 

Advertising board 

130 x 50 cm 

Advertising board  

100 x 100 cm  

Advertising board 30 x 80 cm  
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7.3 Backdrop walls 

Backdrop walls with the logos of sponsors are to be set up at positions significant for tele-
vision, especially at the start, finish, leader‘s box and in the interview zone. 

Figures illustrate the basic arrangement of backdrop walls and do not contain any infor-
mation regarding logos to be used.  

7.3.1 Championships 

The surface of backdrop walls is used according to individual agreements between 
FIL and individual event organizers.   

7.3.2 Eberspächer World Cups, Eberspächer Team Relay World Cups 
 presented by BMW, BMW Sprint World Cup 

Backdrop walls supplied by the agency RGS Sportmarketing must be used. 
The advertising space on the backdrop walls is split up by the four main sponsors 
according to the following pattern: 
25 % EBERSPÄCHER 
25 % Hargassner 
25 % BMW 
25 % Event organizer‘s sponsor 

Sticker size of event organizer’s sponsor: 40 cm x 16 cm 

Event organizers may add the name of the venue at the top end of the backdrop wall 
with a width of 3 meters and a height of 50 cm. In this case, two FIL logos must be 
included in this  “heading panel”.  

 

 

 

 

 

 

 

 

 

7.3.3 Junior World Cups, other FIL competitions 

The advertising space can be marketed at the discretion of each event organizer. 

Figure: sample of a backdrop wall  

Venue 

Organizer 

Organizer 

Organizer 

Organizer Organizer 

1
6
 c

m
 

40 cm 

Organizer 
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7.4 Other advertising means (Special Advertising Formats) 

The following applies to FIL Championships in the General Class and all EBERSPÄCHER 
World Cups (including EBERSPÄCHER Team Relay World Cups presented by BMW and 
BMW Sprint World Cups):  

Any creation of additional advertising and promotion measures at the competition venue - 
including outside the range of the television cameras - requires the approval of the FIL 
and its agencies. Such measures could be under ice advertising, inflatables, displays, pro-
motion stands or services in the VIP area, for example.  

Any advertising within the range of the television cameras is strictly reserved to the main 
sponsors of the event (main sponsors of the FIL and event organizer’s sponsor). Should 
these want to use special advertising formats such as under ice advertising, inflatables or 
special displays, these advertising formats have to be declared using the form “Special 
Advertising Formats and Local Partners” (supplement D) .   

If any of the three main sponsors of the FIL should plan additional promotion activities on 
site, which are not contradictory to the FIL advertising rules or any agreement concluded 
between the parties involved, they also have to be supported by the event organizer.  

Outside the range of the television cameras the event organizer may present a maximum 
of four local partners with limited on-site activities. Additional local partners are acceptable 
if they appear only with their name and without accompanying activities, or if their pres-
ence is limited to unobtrusive markings, displays and/or the provision of food or drinks in 
the VIP area, all outside the range of the television cameras.  

The product/industry exclusivity of the main sponsors must not be violated by any of the 
local partners, even if they are presented outside the range of the television cameras. 

In order to guarantee a smooth running of the event, the organizer informs the FIL about 
its local partners and all planned special advertising formats - within and outside the range 
of the television cameras - using the form “Special Advertising Formats and Local Part-
ners” (supplement D) and a sketch of the track (deadline: October 15 of each sport year; 
justified exceptions are possible).  

The FIL coordinates the special advertising formats with its agencies and, if the case may 
be, with SportA (contractual partner of the FIL for television rights), in order to make sure 
that they comply with the advertising guidelines of the European Broadcasting Union 
(EBU).  

7.5 Video walls 

If the agencies provide video clips of the main sponsors these must be shown on the vid-

eo walls during competition breaks. If no clips are received the main sponsors’ logos are 

to be shown with appropriate frequency. The event organizer may show video clips and 

logos of their own partners on the video walls. The branch exclusivity of the main spon-

sors is to be respected. On any day, the total time of all appearances of the event organiz-

er’s partners must not exceed the total time of all appearances of the main sponsors.  

Video walls must be place outside the range of the television cameras.  

7.6 Implementation 

Event organizers are obliged to offer assistance to agencies for the implementation of the 
advertising rights they are entitled to use. This particularly applies to the mounting and dis-
mounting of advertising material. Organizing committees and agencies will agree on the 
handling of any costs arising from this.  

The event organizer’s sponsor must be announced and its logo provided 10 days before 
the Monday of the event week at the latest.  
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 Advertising material of the event organizers’ sponsors, for example stickers for backdrop 
walls, must be available at the latest on Monday of the event week.   

7.7 Ban of third-party advertising 

Participants and spectators at the event are not permitted to engage in ambush marketing, 

display commercial or offensive signage, sell any goods or services, or wear or give away 

items or clothing intended for advertising or promotion. Event organizers are obliged to 

make sure that advertising or promotional materials such as banners, signs, or leaflets, 

are not publicly displayed or removed as quickly as possible. This is particularly important 

as far as the TV relevant area is concerned. 
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  Special Advertising Formats and Local Partners  
 
 
 

 
 

 
 

 
 

 
 
Please describe the desired special advertising formats and activities in as much detail as possi-
ble and mark the proposed positions in a track sketch that you attach to this form. 
 
Please return to the following recipients by October 15, 2021:  
 - agency RGS Sportmarketing, Rudolf Größwang jun. (info@rgs-marketing.de) 
 - agency infront, Stefan Krause (stefan-sebastian.krause@infrontsports.com 
 - FIL, Babett Wegscheider (wegscheider@fil-luge.org) 
 

Event Information 

Event name   

Date   

Place   

Desired special advertising formats /activities of event organizer’s sponsor 

Name   

Industry   

Special adverti-
sing format/
activity 

  

  

  

Local partners with on-site activities outside the range of the television cameras 

  Name Industry Desired activity 

1       

2       

3       

4       

Local partners without accompanying activities 

  Name Industry Desired on-site presence 

1       

2       

3       

4       

D. Supplement 

October 2021 © International Luge Federation (FIL) 


